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Industry Perspective

East Midlands Rural Broadband Summit – Feb 12th 2010

Paul Bimson – Regional Partnership Director
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BT invests over £2.5bn a year in building and maint aining modern networks which it opens 
up to other Communications Providers - creating one of the most open, competitive and 
innovative communications markets in the world - wit h wide reaching benefits and choice 
for consumers and businesses throughout the UK.

¹Source: OCED Portal 2008
²Source: OECD Portal 2008 
³Source: OECD 

Lower prices. Communication 
services in the UK are 33% 
cheaper than combined average 
prices in the US and major 
European economies¹.

Higher consumer take up. c61% 
of UK households have a 
broadband connection². Higher 
than 20 other European countries 
– including France, Italy and Spain.

Powering business. UK 
businesses drive more ICT value in 
the UK than businesses in the US 
or in any of the major European 
economies³.

Creating modern jobs. The UK has 
a higher proportion of ICT related 
jobs than the US or any of the major 
European economies³.

© British Telecommunications plc

The UK has one of the most open, competitive and innovative 
communications markets in the world….
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Coverage of DSL and other BB enabling technologies in 
the UK is quite comprehensive 
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Premises covered with broadband speeds of up to 
8Mbit/s  today

Premises covered with broadband speeds of up to 
20Mbit/s by Mar 2011

Premises covered with Super fast Broadband  by Jun 
2012

99%

75%

40%

UK wide 

Ethernet POP deployment     782 
POPs
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Competition is greatest in urban areas with 
BT providing wholesale services for 
communication providers in the more remote 
locations

4 or more operators – 69%
2 to 3 operators – 14%
BT only – 16%
KCOM only – 1%

Broadband coverage in the UK and E. Midlands shows that 
the focus of LLU activity is centred around dense areas

5
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Despite investment, some parts of the UK are still not part of the digital 
journey & Digital Britain aims to address this imbalance 

• Stephen Carter announced the launch of the Digital Britain Review on 17 
October 2008. 

– a converged project representing the Minister's responsibilities across both DCMS 
and BERR.

– An action plan to secure the UK’s place at the forefront of innovation, investment 
and quality in the digital and communications industries.

• There are two key areas of Digital Britain that are of particular interest 

– The Broadband Universal Service Commitment (USC). A £200M fund to ensure 
that 2 Mbps is available to ‘virtually all’ of the UK (i.e. not focussed on NGA but on 
current broadband speeds/technologies)

– NGA Levy: 50p per month levy for all fixed lines, including cable, from 2010 
through to 2017. The levy is positioned as helping to pay for the ‘final third’ (i.e. 
following on from commercial deployments up to 90% by 2017).

6
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For Fibre-to-the-Cabinet, Analysys Mason estimate that the most 
remote 10% of the UK would cost the same as the most urban 35% 

Source: Analysys Mason for the BSG

UK-Wide Deployment Costs for Fibre-to-the-Cabinet

Last Third

RuralUrban Remote

USCMiddle ThirdFirst Third

• The graph shown above has been produced by independent analysts “Analysys Mason” for the 
Broadband Stakeholder Group (BSG). 

• For the full report, see “http://www.broadbanduk.org”.

• The graph shown above has been produced by independent analysts “Analysys Mason” for the 
Broadband Stakeholder Group (BSG). 

• For the full report, see “http://www.broadbanduk.org”.
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There are four 4 key options when considering how to use 
public funds
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Eliminate all notspots i.e. 100% BB in the region

Key options for 
public funds 

Options

Get a higher % of the population on 2Mbit/s

Improve coverage of high speed BB i.e. up to 
20Mbit/s

Increase Fibre footprint in the region* 

* Either by considering additional Ethernet POPs or extending SFBB footprint
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• Areas of Northern Ireland were defined by DETI based 
on business density.

– Low and high density areas to get uplift of downstream 
and upstream speeds  

– BT will deliver…
• fibre to the cabinet technology (FTTC) to a majority of 

businesses with other fixed line solutions being used 
where appropriate.

• 1,176 new access points across 166 exchange areas in 
Northern Ireland.

• Benefits to the business & NI
– Wholesale level solution to ensure ALL Service Providers 

can access and avail of services at the same T&Cs and 
cost. Increased competition will benefit end users 

– White Label Marketing campaign delivered prior to the 
enablement of an area to generate awareness  of NGB

– Through the deployment of optical fibre, we are future 
proofing Northern Ireland’s network for future generations

Investment Partners
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‘‘BT has pledged to invest £30m in the government’s Next Generation 
Broadband project in Northern Ireland’’

DETI objective: “increase the availability of next generation broadband (NGB) 
speeds to 85% of businesses by 2011.”

£30m

£18m
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What does good look like…Some key questions to ask 
potential partners 

• Commercial sustainability  – what are your partner’s long term plans ?

• Future proofing  - how will broadband speeds be increased in the future?

• Service providers  - who will sell services to end users  & what will they cost?

• Committed investment  - where is the money coming from ?

• Resources to build and support  - where are the resources coming from ?

• Cherry picking  - will there be coverage of disadvantaged or excluded 
communities ?

• Customer service  - what is your partner’s commitment to a good customer 
experience?

10
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From the Carphone Warehouse
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Integrated business 
processes / systems

Integrated business 
processes / systems
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Front end customer 
interface
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BT Retail
BT Global Services

BT Local 
Loop 

Unbundling

Wholesale Operational system ��� Equivalence Management Platform

O2

���

Spitfire
186k

UK broadband market is competitive at all layers from end user services 
through to infrastructure – let’s keep it that way 

Retail 
Global 
Services  
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Thank you


